MA Ry KAy WH®OPMALIMSA NO NPOAYKLUUM:

CUCTEMA CPEOCTB MO YXoay 3A YTPEBATON KOXEN MARY KAY ®

KNMHNYECKME MCCNEQOBAHMS MOKA3ANN, YTO MPU NUCTMONb30BAHMN HOBOW
CUWCTEMbI CPE[CTB MO YXO[Y 3A YIPEBATOM KOXEM MARY KAY® 3a 3 aHsA
KONMMYECTBO YrpeBbIX BbICbiNaHWi cokpatunocb Ao 50% . 3T1o crano
BO3MOXHbIM OGnarogaps dopmynaMm CcpeacTB, HanpaBneHHbIM  Ha
OYMLLEHME  KOXW OT CYLUECTBYHOLMX Mpbillerd M npegoTepalleHne
NOSIBNEHNS HOBbIX.

Ouuwaroliee cpeacTBO Ansi
yrpeBaTomn KOXu.

lMomoraeT yganutb U3NULLKN Xupa
1 He NO3BONSET OMEPTBEBLLUM
KrneTkam CKkannmeaTtbCsl B Mopax.
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ETWI 2998 ol NPOSBNIEHME MOP M yMeHbLUAeT
i sl 6reck koxu. CblBOpoTKa
pa3paboTaHa anst HAHeCEHUs Ha
NETWT.500 € BCE NLIO 32 UCKITIOYEHMEM

A obrnacTu BOKpyr rnas.

*KnuHnyeckue nccnenoBaHms NpoOBOAMITMCH B HE3aBUCHUMbIX nabopaTtopusx, rae 4obpoBonbLpl Nonb3oBanucb cpeacrsamu Mary
Kay nog ctporum HabnogeHneM He3aBUCUMbIX CEPTUMDULIMPOBAHHbBIX ,epMaTOoroB.

®AKT: JTtoam, UCNONL3OBABLUUE CUCTEMY CPEACTB A5 YTPEBATOM KOXW MARY KAY®,
NONYYMIV CREAYIOLWME PE3YNbTATHI: YEPE3 3 HS MPOM3OLLNO COKPALLEHWE OBLLEMO
KONMMYECTBA BbICBINAHU HA NMULIE 00 50%; YEPES 4 HEAENY COKPALLEHWE OBLLEIO
KOMMYECTBA BbICBINMAHWIA HA MLEE COCTABUITO - 0 67 %.



MA R KA o NMH®OPMALIUA NO NPOOYKLUMA:
y y CUCTEMA CPEOCTB MO yxXonay 3A YTPEBATOU KOXEW MARY KAY ®

MOTEHUWANBbHbLIN MNOKYNATENb
JTtobon yenoBek, cTpagaloLwmMn peakumMmn 1 ymepeHHbIM1 YrpeBbIMU BbICbIMaHUAMM.

HecmoTpsi Ha To, YTO LieneBol ayauTopuel SBRSOTCS XEHLLMHbI, AaHHAs cMCTEMa MOXET OblTb Takke UCMonb3oBaHa
TUH3OKEPAMU, CPeaN KOTOPbIX MPOBOANUMMUCH KIMHUYECKUE 12-HeaernbHble UCCNeAoBaHNs, NoKasaBLume pe3yrnbTaThl,
CXOXWe C pesynbTaTamy COOTBETCTBYIOLLUX UCCNe0BaHNUin cpean B3pOCHbIX.

OnUCAHUE NPOAYKLUUK

Cuctema cpeacts aons yrpesatoi koxu Mary Kay® copepxiunt 2%-Hyto CanvumnoByo KUCNOTY — BbICOKO3I((PEKTUBHbIN

WHTPEAVEHT, NOMOTatLLMIA OYUCTUTB KOXY OT CYLLIECTBYHOLLMX MPbLILLEN 1 NpegoTBpaTuTb NosBNIeHUe HoBbIX. Bce Tpu

cpencTBa cofepaT ycrnokanatLme pacTUTerbHble 3KCTPaKTbl — KaHaackuin kunpen, Bepeck MOPCKOM 1 KOPEHb

nonyxa.

o OuyMwarowee cpeacTBO AN yrpeBaTon KoXu. 31o nerkoe Oumulatoliee cpecTBo ObICTpO npeBpallaeTcs B
MSITKYHO MEHKY, KOTOpas NOMOraeT yaanuTb U3NULLKM Xupa u NOATOTOBUTbL KOXY K crneaytollemy atany. Cpeactso
MOMHOCTBIO CMbIBAETCSl BOLAOW, HE OCTaBNSAs CrefoB Ha KOXE, U He NO3BOMNsieT OMEPTBEBLUMM KIleTKam
CKannuBaTbCsi B NMopax, CocoBCTBYS YCTPAHEHMIO MPbILLEN.

¢ Ounwarowas nopbl CbIBOPOTKa ANA yrpeBaTon Koxu. 3T1a nonynpo3padvHas wwenkosuctas CbiBOpoTKa
MOMOraeT ouMLLaTh NOpbl M NOACYLUMBATL NPbILLK, NPEA0TBPALLAs NOSBIEHNE HOBLIX BbiCbiNaHWN. [leicTBEHHast
cdopmMyna fnerko HaHOCUTCA U BbICTPO BNUTLIBAETCH, MUHUMU3UPYS NPOSIBNEHNE Nop U yMeHbLuas 6neck. CbiBOpoTka
pa3paboTaHa N HaHECEHWUS Ha BCe NLIO 3a UCKIKYEHNEM 06nacTu BOKpyr rnas.

e Kpem ToueuyHoOro aencTBuA ona yrpeBaTon Koxu. PopmMyna HanpaBreHHO BO3OENCTBYET Ha CYLLECTBYHOLLME
NpbILLM, TOMOras Ux ycTpaHuTb. OTOT ahdeKTUBHbLIN Kpem BbICTpO BNMTBLIBAETCS, HE OCTaBISAS CMEOO0B Ha KOXe.
CpepncTBo paspaboTaHo A4ns HAaHECEHUS HA BOCNArEHHbIE YHACTKN KOXM, @ He Ha BCE NULLO.

KAK 3TO OENCTBYET:

YrpeBble BbICbIMaHWsi MOTYT ObITb BbI3BaHbl HECKOMNbKMMUW NpuyMHamu. [opbl 3akynopuBatoTcs, GrioKMpys XuUp BHYTPU.

Mo mepe TOro, Kak koXxa NpPoJomkaeT BblpabaTthiBaThb Xup, Npobka yBENMUYMBAETCS B pasMepax, YTo Bbl3biBaET

BocnaneHue. Cnucrema cpeacTts ansa yrpesaTon koxu Mary Kay® cogepxvTt canmumnoByo KUCMOTY, KOTopasi nomoraeT

KOHTPONMpOBaTh YCIOBUSI, CNOCOOCTBYIOLLNE MOSBIIEHUIO BbIChINAHMWNA.

o Oyumwaet nopsbl.
BbipabaTtbiBaeMbIN XUP BbIXOAUT Yepe3 Nopbl HApYXKy, cMasbiBas KoXy. HO npu akHe oMepTBEBLUME KNETKM KOXN,
KOTOpble JOMKHbI OTLUENYLWMBATLCS, CKannMBarTCa B NOpax, 3akynopuBas Xup usHyTpu. Bce Tpu cpeactea
Cunctembl MO yxoay 3a yrpeBaTon koxen cogepxaTt CanuuunoBylo KUCAOTY, MOMOTatoLLyl0 YCKOPUTb NpoLecc
OBHOBIEHNSA KIETOK HA NMOBEPXHOCTU KOXM MYTEM OYULLIEHUS MOP OT OMEPTBEBLLMX KINETOK.

o KOHTponupyeT X1p U yMeHbLUaeT 6reck KOXu.
Xup obpasyeTcs B canbHbIX Xene3ax, KoTopble HAaXOASTCA NOA NOBEPXHOCTBIO KOXU. XOTS HEKOTOPOE ero
KONM4eCcTBO HEOOX0AMMO AN CMSITYEHUS KOXM U NogaepKaHms 3awmTHoro 6apbepa, n30bbITOK KOXKHOMO cana MoXeT
3aKynopuTtb nopbl. Cuctema cpeacTs And yrpeBaTon KOXK co3gaHa ans Toro, YTobbl KOHTPONMPOBATL U3MMLLKA
Xupa 1 yMmeHbLUaTbh Breck Koxu.

¢ YMeHblUaeT pasgpaxeHue, Bbi3aBaHHOE YrpeBbIMU BbiCbIMaHUAMM.
Mo Mepe BO3HMKHOBEHWS NpPbILLEN NPOSBISAETCA pasfpakeHne KoXxu, 06yCcrnoBneHHOE NOMbITKAMM KOXM
CaMOCTOSITENBHO CNPAaBUTLCA C BbICkINaHUsiMM. CucTema no yxoay 3a yrpesatou koxeln Mary Kay® cosgaHa, YTobbl
YMEHbLUNTb pasgpa)KeHue KOXW, BbI3BaHHOE akHe.



MARY KAY’

MoPsnoK NPUMEHEHUSA (BCE CPEACTBA CUCTEMbI CPEACTB AN1A YTPEBATOM KOXU Mary Kay® AOMXKHbI MPUMEHATLCS 0O
UCNONb30BAHUSA APYIUX CPEACTB Mary Kay®):

Oumwatowee CpeacTBo AN YrpeBaTon KOXu
OumulatoLasi Nopbl CbIBOPOTKA AN YrpeBaToON KOXU
KpeM To4YeyHOro 4enCTBUA ANS yrpeBaTon KOXK
CpegactBo Mary Kay® ¢ SPF

YenaxHstowee cpeactso Mary Kay® (ecnm Heob6xoanmo)

O ONONMHUTENBbHO-PEKOMEHAYEMbIE CPE[CTBA MO YXOLE 3A KOXEMN
e Cpenctea Mary Kay® ¢ SPF

o YBnaxHsowume cpeactea Mary Kay® , ecnm Heob6xoaumo

¢ OpgHopa3oBble matupytowwme candetkn Mary Kay®

CPEQIHUA PACXO[ CPEACTBA
e 2 -3 Mecsua.

XAPAKTEPUCTUKHN
e [loaxoauT Ans N06Oro TMna KoXxm
e He cogepxut apomatmyeckmx gobaBok
e Ob6e3xumpeHHas chopmyna
e HekomepnoreHeH



